WHEN JAPANESE USE THE INTERNET
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These survey results show that Japanese surf the Net most between 10 pm
and midnight — right after prime time. But the second-most popular slot is

during prime time, which shows that the Net is taking on TV. One time slot
TV can keep for itself — 4 a.m. to 6 a.m. (And see page 80, bottom item.)
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According to these survey results, most Japanese spend between ¥3,000
and ¥6,000 on their ISPs, and then an additional ¥3,000 to ¥6,000 on
their per-minute phone charges. As we’ve noted before, Japan is by far
the world’s most expensive place to surf.
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Compiled by Chieko Tashiro (chieko@japaninc.net)

Source for all charts except left: Internet Association of Japan.Left: Nikkei.
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MODE OF ONLINE ADVERTISING USED BY JAPANESE COMPANIES BUDGET FOR ADVERTISING COMPARED TO LAST YEAR
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Cell phone ads have made their way onto this list, but banner ads still dominate. Email magazines make a strong showing at 57 percent.
Only 5.7 percent of respondents say their budget for online advertising is decreasing.

WHICH BANK JAPANESE USE FOR INTERNET BANKING WHY THEY CHOSE THE BANK FOR INTERNET BANKING

Here respondents were
asked to name their Net
bank and why they chose

it. Not surprisingly, brand
recognition won the day.
This is to be expected when
people are looking for a
trusted partner in the still-
forming world of online
banking.
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NUMBER OF MAIL MAGAZINES SUBSCRIBED TO SPENDING ONI:\TJTEEQIEIT ADVERTISING
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In our July issue, we
showed you how
email magazines were
still the best way to
reach Japanese online
shoppers. These sur-
vey results show that
the number of sub-
scriptions continues to
rise. However, the
number of meru maga
junkies subscribing to
over 10 is on the
decline. Simplify.
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The actual amount isn’t impressive com-
pared to, say, TV advertising, but look at
that growth rate. Gives ya jitters.
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