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The Minist ry of Po sts and Telecommunications (MPT) re p o rts that Japan’s wireless Inte rn et is booming. The number of people subscribing for th e

fi rst time to wireless access services tripled from 7.5 to 22 million in the eight-month period from March to October 2000. New mobile phone sub-

s c ri b e rs now exceed new fi xed-line subscri b e rs by 50 percent. Re s e a rch e rs are wa t ching the situation closely, and one organization, The Mobile

C o n tents Fo rum, has conducted two surveys of wireless users, one in September 1999 and the late st in late October 2000 (seve ral qu e st i o n s

s h own below). Ove rall, the number of respondents who had never used a wireless Net access service fell from 53.5 percent in 1999 to 34.8 

p e rcent in 2000. Matte rs of cost we re of gre a te st concern, and services like mobile email functionality matte red more than fe a t u res like sound

qu a l i t y. Handset design was also a concern, especially the input method and the small screens. Will users be willing to pay for 3G services like

MP3 download? Just because something can be done doesn’t mean custo m e rs will be willing to buy it.

WHEN JAPANESE USE THE INTERNET

LANGUAGE ON THE NET

Email voice readback

Games

TV access

Digital camera

PC connection

DESIRABLE FUNCTIONS FOR WIRELESS HANDSET S

WHAT IS THE MOST IMPORTANT CRITERIA 

WHEN YOU BUY A CELLPHONE? 

WHAT BOTHERS YOU ABOUT MOBILE NET ACCESS?

L a st ye a r, we told you Japanese was the second-most common

l a n g u a ge on the Net. Not any more, according to online market

re s e a rcher Global Re s e a rch, which re p o rts that now Chinese is

No. 2, at 7.5 percent of users re ga rdless of national ori g i n .

E n glish is still No. 1, but th ree of the top fi ve languages used 

on the Net are Asian. Looks like a market opportunity to us.

Input method

Connection cost

Small screen

Difficult to search for info

Limited email functionality

Waiting for download

Difficult to connect

Boring content
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Usage fees

Handset design
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Sound quality
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Percentage

English 49.6%

others

18.6% 

Chinese 7.5%

Japanese 7.1%

Korean 4.1%

Italian 3.2%

French 4.0%

German 5.9%

Asian 

20.6%

( S o u rce: Global Re s e a rch, September 2000. www. gl re a ch . c o m )
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( S o u rce: The Mobile Contents Fo rum; 1,089 valid responses out of 10 , 0 0 0 . )
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SURVEYING STREAMING SUBJECTS

A survey conducted by Inte rn et . c o m

and Infoplant shows 60 percent of

Japanese Web users are inte re ste d

in viewing movies via the Net, but

ge n e ra l ly not ones longer than two

h o u rs. Inte re st i n gly, more re s p o n-

dents would wa t ch a one-hour Net

fl i ck than a 15 - m i n u te one. Ne e d s

to be some kind of sto ry. 

( S o u rce: japan.intern et.com and Infoplant 

w w w. i n fo-plant.com; 300 respondents; November 2000.)

RECEIVING RECEIVED OPINION

S eve n t y-nine percent of Web users surveyed last November by the Sanwa Re s e a rch Inst i t u te, Inte rn et.com, and Infoplant think the Net will boost the public’s

ability to ex p ress opinions to elected officials. Eighty-nine percent support Net voting for the position of prime minister — maybe th a t’s w h a t’s needed to

reve rse voter antipathy. Pa rt ly due to last December’s unsuccessful revolt in the LDP led by Ko i chi Ka to, 42 percent said th ey plan to become more active

vote rs, while the maj o ri t y, 58 percent, admitted th ey just don’t care. Ka to failed part ly because he relied too much on ex p ressions of email support from th e

public, while failing to build party consensus. “This is a wa rning sign for Japanese society where eve rybody is obsessed with IT,” said Kyo c e ra honora ry

ch a i rman Kazuo Inamori, also chair of the Kyoto Chamber of Commerce. Wi th thinking like that, maybe the Net wo n’t matter to Japan’s politicians, after all.

WHAT ARE THE DRAWBACKS

TO VIEWING MOVIES VIA THE WEB?

WHAT IS AN APPROPRIATE LENGTH 

FOR A WEB MOVIE?

WILL THE INTERNET OPEN UP NEW WAYS

TO FORM PUBLIC OPINION?

HOW CAN THE NET BE USED IN POLITICS?

( S o u rce: japan.intern et.com, Infoplant www. i n fo-plant.com, Sanwa Re s e a rch Institute; 300 respondents; November 2000.)
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