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Forty-somethings lead i-mode
spending spree

Items purchased

Shopping by ke i ta i is becoming eve r

m o re popular. Ac c o rding to a survey of

i-mode users by InfoCom Re s e a rch

I n st i t u te, about half said th ey had used

D o C o M o’s mobile ta ke on the Inte rn et

for online shopping. The most popular

i tems we re ri n g tone or music dow n l o a d s

( 74.4 percent of respondents said th ey

had purchased ri n g tones in the Au g u st

2 0 01 survey, up from 66.8 percent a

year earlier). While fewer people paid

for info rmation and news comp a re d

w i th the previous ye a r, more people

p u rchased books, CDs and videos by 

i - m o d e .

We all know Japan’s yo u n g ste rs are

the motor fo rce behind the nation’s

ke i tai culture, but the oldies — we l l ,

l et’s say those in the prime of life —

a re catching up with them. More ove r,

th ey tend to spend more money on m-

c o m m e rce once hooked. Ac c o rding to

I n foCom, the ave ra ge i-mode shopping

bill for those over 40 was ¥4,086 per

m o n th, while the ave ra ge te e n a ge r

spent less than ¥1, 0 0 0 .

Un s u rp ri s i n gly, their elders we re less

keen on music, games, CDs and DV D s ,

but spent more on info rmation, news ,

b o o ks and online tra d i n g .

E ven those who have access to th e

Net th rough a PC or PCs seem keen to

shop on i-mode. Over 42 percent of

people who use both i-mode and a com-

p u ter to access the Inte rn et said th ey

had used m-commerce at some time.

Source: InfoCom Research Institute

www.icr.co.jp

Monthly average spent on i-mode m-commerce

August 2001: ¥2,614 ¥769

July 2000: ¥1,845

Monthly average spent on i-mode 
m-commerce by age

10-19: ¥935

20-29: ¥2,500

30-39: ¥2,528

40-49: ¥4,086

Ringtones

Ringtones

Percentage

Tried m-commerce?

Percentage

Information

PCand i-mode 

i-mode only

Online games

Photos/

video clips

News

Fortune telling

August 2001

CD/Video/DVD

Books

Information

Online games

Photos/

video clips

News

Fortune telling

CD/Video/DVD

Books

Travel

Game software for PC

Tickets

Online trading

Other

0 10

Selected items purchased by age
Percentage (multiple responses possible)

0 10 20 30 40 50 60 70 80 90 100

0 10 20 30 40 50 60 70 80 90 100

20 30 40 50 60 70 80

13-19

Age range

20-29

30-39

40-49

July 2000

Yes No No answer

42.5%

74.4

66.8

38.1

37.2

27.1

33.2

24.6

38.9

18.2

21.4

16.4

26.3

16.4

7.8

12.2

8.6

10.4

7.8

8.7

5.0

8.7

10.3

3.7

1.4

10.7

3.8

55.7%

1.8%

0%

52.7% 47.3%

82.8

81.0

67.4

65.0

37.9

35.9

38.5

47.5

37.9

26.7

28.1

20.0

31.0

27.2

20.7

22.5

20.7
13.8

19.3

27.5

20.7

17.9

14.8

12.5

17.2

19.5

14.1
7.5

10.3
12.3

10.4
15.0


